
This material is made before finalizing independent auditor review and provided for investors’ convenience.

Therefore, some information is subject to change according to audit review result.
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Consolidated revenue KRW 342.7bn YoY +7.4%, OP KRW 33.9bn YoY +6.1%
Beauty business, strengthen competitiveness & increase earning portion

with balanced growth in domestic/oversea
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Consolidated revenue KRW 173.6bn YoY +7.1%, OP KRW 17.5bn YoY +5.4%
Beauty business, Achieve the highest quarterly performance in recent 5 years

through double-digit sales and profit growth



Cumulative Revenue KRW 136.1bn (YoY +13.7%), OP KRW 22.3bn (YoY +21.8%)
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Cumulative Revenue KRW 206.6bn (YoY +3.6%), OP KRW 11.6bn (YoY -15.0%)
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Type
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2Q24’s Consolidated revenue KRW 173.6bn QoQ +2.7%, OP KRW 17.5bn QoQ +6.0%
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