
This material is made before finalizing independent auditor review and provided for investors’ convenience.

Therefore, some information is subject to change according to audit review result.
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AEKYUNG IR

Consolidated revenue KRW 151.1bn YoY -10.7%, OP KRW 6.0bn YoY -63.3%
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AEKYUNG IR

Revenue KRW 45.9bn (YoY -27.2%), OP KRW 1.1bn (YoY -88.4%)
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Home care Personal care etc.

AEKYUNG IR

106.0 105.1

Revenue KRW 105.1bn (YoY -0.8%), OP KRW 4.9bn (YoY -26.0%)
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* GMS : General Merchandise Store



Type

169,111 151,078

79,772 66,936

63,299 60,892
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2,617 1,178

19,090 7,222

5,504 2,191

13,586 5,031

AEKYUNG IR

Type

499,351 517,539

295,771 317,212

55,620 81,727

203,580 200,326

98,740 126,485

94,267 121,964

4,473 4,521

400,611 391,053

26,410 26,410

143,420 143,471

(30,991) (31,030)

260,726 251,225

854 865



1Q25’s Consolidated revenue KRW 151.1bn QoQ -11.7%, OP KRW 6.0bn QoQ +80.8%
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